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New Edition of The Business of Media Distribution Expands Analysis of Global Media Economics and Industry Change
Jeff Ulin Updates Industry Text with Broader View of Market Change, Including AI Impact
Los Angeles / New York February 26th: The Fourth Edition of The Business of Media Distribution by Jeffrey C. Ulin has been released by Taylor and Francis and is now available via Amazon and the publisher.
Since its first publication, the book has served as a practical guide to how film, television, and video content are financed, licensed, and monetized across international markets. Widely used by industry professionals and universities, it explains the economic logic behind theatrical release, television licensing, home entertainment, streaming, and cross border rights exploitation.
Earlier editions examined the impact of digital distribution and the rise of online platforms. In the Fourth Edition, Ulin reflects on how those forces have matured into core infrastructure rather than external disruption. The book continues to focus on market structure, windowing strategies, deal making, and the interconnected nature of global media rights.
The new edition also incorporates discussion of artificial intelligence as one of several emerging variables influencing the business. Ulin goes beyond the controversy arising over AI-generated scripts and scenes to frame AI as a potential system-wide force affecting production economics, intellectual property, marketing, and consumer behavior.
“When I began outlining this book, digital cinema did not exist, streaming services were not producing original content, binge watching was not yet part of the vocabulary, and home video generated the majority of industry revenue,” Ulin notes. “Today those shifts are fully integrated into the business model. The question now is how artificial intelligence will interact with established economic frameworks.”
The Fourth Edition introduces updated end of chapter sections titled “AI Influence,” which consider potential implications for copyright, franchise management, merchandising, and marketing. These discussions are presented as analytical extensions of the book’s core focus on media economics rather than as technological forecasts.
The Business of Media Distribution remains a structured examination of how media markets function, how rights are valued, and how companies navigate evolving commercial environments. The Fourth Edition reflects continuity in that mission while addressing new factors, including AI, shaping the industry’s future.
SHORT VERSION
Jeff Ulin Updates Industry Text with Broader View of Market Change
Veteran media executive and author Jeff Ulin has released the Fourth Edition of The Business of Media Distribution, updating the widely used guide to global film and television distribution.
The book continues to focus on the economics of financing, licensing, and monetizing content across theatrical, television, streaming, and international markets. While earlier editions analyzed the shift from physical media to digital platforms, the new edition reflects on how those changes have stabilized into industry norms.
It also introduces measured discussion of artificial intelligence, going beyond the controversy arising over AI-generated scripts and scenes to frame AI as a potential system-wide force affecting production economics, intellectual property, marketing, and consumer behavior. Ulin presents these considerations within the broader commercial framework that has defined the book since its first publication.  
Published by Taylor and Francis, the Fourth Edition is available via Amazon and the publisher.
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